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Roll Call: Every body please stand up 

Anna Hershberger 

 “Designers are always talking about how they design for women, and then you look at 

our runways and there are no girls over 20,” the always trendy designer Marc Jacobs explained 

to reporters backstage at his Louis Vuitton fashion show March 10. “This time, I set out to cast a 

variety of sexy women -- younger, older, thin, and voluptuous, from every ethnic background.” 

 Well-known designers, like Jacobs, have been trying to change the look of runway, in 

many ways, for quite some time. Beginning in 2006, when a model literally died stepping off the 

catwalk in Spain, the desire for paper-thin models has completely plummeted. Since then, Spain 

has implemented a rule banning “too-skinny” models, and now requires models to have a body 

mass index (BMI) above 18 to be able to participate in shows. 

 Though the weight of runway models is quickly changing, does that mean there may be a 

change in the skewed perception that women have been force-fed about body shapes? The 

average person has probably never watched a runway show and never plans to. Nevertheless, the 

same models that strut on the catwalk have been setting the standards for those that pose in 

popular women’s and men’s magazines, and star in blockbusters and highly rated television 

shows. These images have seeped into society’s idea of normalcy. 

 Of course, women are not the only victims to pressures of looking a certain way. Men are 

also subject to expectations to be “ripped” and “cut.” To achieve this defined body, some use 

steroids, some don’t eat, and some spend hours upon hours at the gym. However, it is an obvious 



fact that women are held to a higher standard regarding appearance and weight than men. 

Women also tend to have a more emotional way of dealing with it. 

 This new preferred, “normal size” model – who is probably only one or two dress sizes 

bigger than the old standard – is an industry’s way to promote the idea of “better late than 

never.” But is it actually another cliché, “too little, too late?”  

 Young women have grown up in an era of visual communication. Television shows, 

movies, and magazines all subliminally push the idea of an acceptable beauty by the models they 

present at the forefront. IU psychology professor, Irene Valchos-Weber, explains, “it is hard to 

filter out what is cultural and what is biological because these ideas are so ingrained in our 

culture.” 

 The drive some young women and teenage girls have to be stick-thin is more than just a 

trend. “It is part of the sub-cultural of being younger,” Vlachos-Weber states. 

 To condemn the media as being responsible for the amount of females suffering from 

eating disorders, low self-esteem, and unhealthy lifestyles is an ignorant and forceful accusation. 

However, completely disregarding the media as having a direct effect on body images is also 

very naïve.  

 “We are all exposed to the same cultural images, but not everyone gets eating disorders,” 

explains Vlachos-Weber. This gives evidence to the idea that there is more to skewed body-

images than a 5 foot, 11 inch, 110 pound super model on a billboard. Genetics and environment 

both seem to play a role in the body issues that plague most women today, but regardless of the 

cause, can there be a cure? 



 DOVE’s body campaign is one example of a big-business corporation promoting better 

self-images for women. DOVE calls their crusade “the campaign for real beauty.” They have 

been promoting “real women” in their television ads and website by using real-life testimony, 

offering tips to higher self-esteem, and also creating the “Dove Self-Esteem Fund” which 

contributes to charities like the Boys and Girls Club of America, and Girl Scouts, and Girls Inc. 

 “With little girls growing up right now it would be beneficial to change this image of 

what normal is,” Vlachos-Weber states, “but I don’t feel very hopeful that anything will change 

any time soon.” 

 Though mediated images are not all to blame for what girls view as “pretty” and 

“acceptable” weight, for most, that is all they know. Maybe a new trend of healthy rather than 

slinky will evolve. Maybe not. 

 The only thing that really can change right now is not the way the media or society 

presents the “ideal” woman, but how women except and embrace themselves. A fit weight can 

be achieved through healthy eating and exercise habits, as well as positive thinking and mantras. 

It is cliché to say that women must learn to love their bodies, and should strive for a healthy 

weight and outlook, not an anorexic skinny one. However, isn’t that the truth?  

 


